


Marketing Initiatives

• Bozzuto.com
• Mobile Websites
• Text Messaging 
• Crisis Communications
• BMC Branded Materials / The Bozzuto 

Store
• Leasing with iPads
• Future initiatives
• Social Media



Bozzuto.com 



Bozzuto.com

http://clients.viget.com/bozzuto/home.html


Corporate Digital Brochure



Corporate Digital Brochure

http://www.bozzutoftp.com/bozzutoebrochure/


The Fitzgerald Digital Brochure



The Fitzgerald Digital Brochure



Bozzuto.com—Floor Plans



Bozzuto.com

• What you need to review
– Messaging
– Photography
– Floor plans



Mobile Websites





Vaultware mobile sites



Mobile websites

• What we need from you
• Review results if you have a current site
• You may wish to budget for mobile site if you 

don’t currently have a site



Text Messaging



Crisis Communications



Crisis Communications



1. First Response
– Take immediate action to restore safety, protect 

employees and the public, limit damage and restore 
operations. (obviously…you already know this!)

2. Notify Appropriate Individuals
– Contact your Regional Portfolio Manager. He/she will 

contact the SVP, owner and other necessary parties, 
allowing you to focus on the situation. (obviously…you 
already know this!)

– If you are not able to reach your RPM immediately, 
please contact your SVP and me directly.

Crisis Communications



3. Media Relations

– If media representatives are present, take 
action to keep them off the site and away from 
emergency, rescue or investigation operations.

– Our communities are private property, and thus 
we have every right to respectfully ask them to 
leave the premises. 

Crisis Communications



• If a reporter calls or shows up:

– “I’m afraid I’m not authorized to work with the 
press, so let me give you our PR manager’s 
contact information.  She will be able to help 
you.”

– “It’s our company policy that all media inquiries 
go through our PR manager.  May I take down 
your info and have her give you a call?”

– Do not give “no comment” as a response (it 
means “guilty as charged”).

Crisis Communications



• If the reporter would like you to take down their 
information, remember that everything you say is 
on the record, even if it’s “off the record.”

• Ask questions and take notes.
– Who’s calling? Get the reporter’s phone number and 

email. 
– What publication or station?
– What’s the story about?
– What information is needed?
– What is their deadline?

• Then email or call me with the information.

Crisis Communications



The Bozzuto Store



The Bozzuto Store

• What’s on the store now?
• What’s coming in the future?



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



The Bozzuto Store – Business Cards



BMC Branded Materials



BMC Branded Materials

• BMC branding
• Custom branding
• Branding concept applies to all marketing 

pieces and efforts should be made 
wherever possible.



BMC Branded Collateral Package



BMC Branded Collateral Package



Property Branded Materials



Mixed Branding – What to Avoid





FACTORS IN TODAY’S MARKET
Tax Credit
Job growth/unemployment
Foreclosures/Short Sales
Appraisals
Prices
Interest Rates
Inventory
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