
Matthew Kilmurry
• Director of Interactive Marketing, 

The Bozzuto Group
• Provides strategic interactive 

marketing direction for Bozzuto’s 
seven companies: Acquisitions, 
Construction, Development, 
Homebuilding, Land Development, 
Property Management and 
SalesMark

• More than 10 years of interactive 
marketing experience 



Social Media Strategy

Secure Your Brand – Brand Management

The first step of a successful social media plan is to grab 
your brand everywhere you can, regardless of whether or 
not you plan to use it. It’s important that you have control of 
your identity on the web. 

If you’ve not already done so, set up accounts for your 
communities and corporate brand on Facebook, Twitter, 
Linked In, Four Square, Flickr, YouTube and more. 



Set Your Metrics - Goals

1. Brand management - building buzz and conversation 
around your brand & communities

2. Better overall brand awareness - new knowledge 
about your customers and how they view your brand

3. Increase resident retention
4. Embrace technology
5. Generate leads - more traffic to websites, increased 

phone calls/visits, referrals



Bozzuto Social Media Initiative

Residents & Prospects!

Property’s Social Media



Property Fan Pages

Residents & Prospects!•Online communities

•Communicate with staff 
and other residents

•What’s happening on 
and around property

•Creates “buzz” about 
the property



Replicate our Successes

Resident Appreciation – Identify brand evangelists



Residents Make Their Own Events 

Replicate our Successes



Fabulous Property Events!

Replicate our Successes



Property Twitter Profiles

Residents & Prospects!
•Separate channel from 
Facebook

•Easy for property to 
connect with people, 
groups &businesses

•Generating new leads 
and spreading a 
property’s brand name



140 Characters



Twitter Basics: Getting the 
Lingo





Sweepstakes Brings New Friends!

Leverage Open Conversation



Local Events & Property Updates

Leverage Open Conversation



The Link Between Social Media & 
Sales!

New Residents!
Property’s Social Media Brand 

Champion



Brand Champion 
Responsibilities

Train Property Staff Respond to Prospects & 
Residents

Report & Handle Service 
Issues

Monitor Activity & 
Reporting

Manage 
Property 
Accounts



Daily Responsibilities

PM = Monitoring

BC = Day‐to‐day profile 
management & tweets



Focusing on quantity of fans and followers, not 
quality…

I have 10,000 
followers

I have only 150, but 
I have interacted 
with all of them

Not useful

Useful 

Brand Champion - Don’tsTraining





MEDIA/SOCIAL MEDIA MONITORING

WHY MONITOR?

• Monitor you brand so that you can better control it
• Monitoring helps us understand the consumer 

perception of our brand and, if necessary, make 
changes to our communications efforts



Brand Champion

1. Evaluated 25+ social media management
tools

2. Web based – can access from any computer
3. Adopted by major brands

Hootsuite

Tools



Tools HootSuite
Setup search columns for key terms



Tools

View clicks for individual messages
HootSuite



Areas of Greatest Value



Foursquare Nearby Tips



APARTMENT RATINGS.COM

• TBD







Branded Search Results

Areas of Greatest Value



• Multiply the sharing opportunities 
• Encourage the best customers to share with friends via social media 
• Provide multiple avenues to interact with a company
• Use e-mail metrics such as response rate and conversions to enhance 
social ROI. 

Integrate with Email







Grading 100+ Properties

Benchmarking Success



Contact Me

• mkilmurry@bozzuto.com

• @mkilmurry

• LinkedIn.com/in/mkilmurry

• Kilmurry.net


